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Program Educational Objectives 

Program Outcomes 
 
 

Bachelor of Business Administration (Programme Code: 2101) 
 
Program Educational Objectives (PEOs) 
 
The BBA program offered by IM, JKLU has been designed to prepare students for a meaningful 
career and life-long learning. Our alumni are expected to:  
 
PEO1: Meaningfully contribute to the organizations, economies and societies through 
appropriate set of knowledge, skills, attitude and behavior. 
PEO2: To identify and tap entrepreneurial opportunities within and outside the organizations 
they work for. 
PEO3: Continue their intellectual development through critical thinking, self-study, higher 
education and research as well as through participation in research groups and professional 
networks. 
 
Program Outcomes (POs)  
 
Graduates of BBA program offered by IM, JKLU will have the following competencies: 
 
PO1: Life Long Learning  

a) Demonstrate inquisitiveness, open mindedness and the ability to engage in independent 
and life-long learning. 

PO2: Citizenship, Sustainability and Professional Ethics 
a) Demonstrate knowledge of and sensitivity towards constitution while dealing with 

organizational, societal and environmental issues. 
b) Use and allocate resources in a sustainable manner.  
c) Demonstrate commitment for professional integrity, excellence and responsibilities as 

prescribed for the management profession. 
PO3: Management Practice and Modern Tool Usage 

a) Demonstrate a clear conceptual understanding and application orientation of the 
fundamentals of management discipline.  

b) Plan, direct and control their own efforts and those of others to help achievement of 
organizational objectives. 

c) Identify and collate relevant data from within and outside organization and analyze it 
using appropriate tools and techniques.  

d) Exhibit proficiency in usage of modern management/IT tools while solving business 
problems.  

PO4: Communication, Critical Thinking and Problem Solving 
a) Identify, formulate and analyze problems to arrive at justified conclusions using critical 

thinking along with domain knowledge.  
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b) Think creatively and communicate effectively to solve business problems. 
 
PO5: Teamwork 

a) Ability to work effectively as an individual and as a team member or leader in diverse 
and distributed teams, and in multidisciplinary settings.  

PO6: Innovation and Entrepreneurship 
a) Take an innovative and entrepreneurial viewpoint amidst changing situations while 

proposing creative solutions to complex organizational, societal and environmental 
issues. 

b) Undertake meaningful economic activities with a focus on having a sustainable business 
model. 

 
 

Program specific desired minimum level of competence for POs 
 

PO/PSO Competence Level 

PO1a Competent 

PO2a Novice 

PO2b Novice 

PO2c Advanced Beginner 

PO3a Competent 

PO3b Advanced Beginner 

PO3c Novice 

PO3d Advanced Beginner 

PO4a Advanced Beginner 

PO4b Advanced Beginner 

PO5a Advanced Beginner 

PO6a Novice 

PO6b Novice 

 
Following process has been adopted to create Course Articulation Matrix (CAM) and Program 

Articulation Matrix (PAM). 

 Course Outcome of each Course is mapped to Program Outcome (PO) using three Levels 

viz., Low Correlation (1), Moderate Correlation (2) and Substantial Correlation (3).  

 

 Average of these Levels of each Course Outcome w.r.t each specific PO is calculated and it 

indicates expectations laid in a course to attain different PO.  In order to avoid over 

commitment of a course w.r.t its contribution to POs, the following validation check is 

applied on the sum of PO wise averages in each course.  

∑ (Average) <= Min (Credits * Year, 15)  

In above equation, Credits are the credits assigned to the course, Year indicates the level of 

the students from 1st to 3rd year. In case this sum exceeds the upper limit, CO-PO 
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mappings are revised. This check ensures that early or low credit courses are not over 

burdened with very high expectations.  

 

 For creation of Program Articulation Matrix, sum of these averages of different courses w.r.t 

each PO is calculated and interpreted as per following Table.  

  

Competence Level * BBA 

Novice <8 

Advanced Beginner 8 - 16 

Competent >=16 

 

 

Novice* (N):   Knows objective facts, features, and rules for determining actions wrt this PO 

without being context-sensitive. The student has studied the basic concepts.    

 

Advanced beginner* (AB): Recognizes common situations wrt this PO that help in recalling 

which rules should be exercised, starts to recognize and handle situations not covered by given 

facts, features and rules. The student has problem-solving and repeated practice experience for 

common situations wrt this PO.    

 

Competent* (C): Performs most standard actions wrt PO without conscious application of rules 

after considering the whole situation. Handles new situations through the appropriate 

application of rules, can design systems, and may lead. Has demonstrated this PO through 

repeated engagements in advanced problem-solving, projects, extensive practice in common 

and exception situations, and participated in professional networks. 
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Curriculum Structure - Bachelor of Business Administration (Batch: 2019-22) 
 

S. No. 
Course 
Code Course Title Credits 

Year 1 Semester I       

1 LS1101 Foundation of Management 4 

2 EP1101 Economics-I 4 

3 ID1101 Spreadsheet Essentials  4 

4 FA1101 Accounting for Business 4 

5 CC1101 Fundamentals of Communication 2 

Year 1 Semester II       

6 AS1103 Business Mathematics 4 

7 EP1102 Economics-II 4 

8 BS1101 Organizational Behavior 4 

9 ED1101  Entrepreneur & Entrepreneurship 4 

10 CC1102  Critical Thinking and Storytelling 2 

11 PW1101  Capstone-I 2 

Year 2 Semester III       

12 BS1102 Human Resource Management 4 

13 FA1102 Management Accounting 4 

14 MA1101 Principles  of Marketing 4 

15 ID1102 Statistical Reasoning 4 

16 ED1102 Idea to Business Model 4 

17 CC1103 Perspectives on Contemporary Issues 2 

18 LD1101 Understanding and Leading Self 2 

Year 2 Semester IV       

19 FA1103 Financial Management 4 

20 MA1102 Advertising & Sales Management 4 

21 OP1101 Operations Management 4 

22 ID1103 Data Driven Business Decisions 4 

23 ED1103 Business Model to Product Market Fit 4 

24 CC1104 Communication and Identity 2 

25 PW1102 Capstone-II 2 

Open Electives#       

26 AU1182 Automata - Simple Kinetic Machines 2 

27 DN1186 Design and Narrative 2 

28 ST1188 Design for Strategy 2 

29 XD1195 Experiential Decision Making (Game Design) 2 

Year 3 Semester V       

30 LS1102 Legal Aspects of Business 4 

31 FA1104 Taxation 2 

32 MA1103 Consumer Behavior 4 
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S. No. 
Course 
Code Course Title Credits 

33 ID1121 Intelligent Automation 2 

34 ED1104 Sustaining and Growing Start-ups 4 

35 CC1105 Understanding and Managing Conflict  2 

36 PW1104 Summer Internship Project 4 

Open Elective# 

37 FA1151 Fintech in Retail Banking and Insurance 2 

Year 3 Semester VI       

38 FA1105 Indian Financial  System 3 

39 MA1104 Brand Management 4 

40 ID1122 Introduction to Web Development 2 

41 ED1105 Run Your Venture 4 

42 CC1106 Critical Thinking for Decisions at Workplace 2 

43 PW1105 Social Project  2 

44 PW1108 Business Simulation Workshop 2 

Open Elective# 

45 MA1201 Customer Analytics 2 

 
 

CREDIT STRUCTURE 

SEMESTER CREDITS YEAR CREDITS TOTAL 

CREDITS 

Semester I 18 
Year I 38 

127-139 

Semester II 20 

Semester III 24 
Year II 48 

Semester IV 24 

Semester V 22 
Year III 

41 

Semester VI 19 

Open Electives 00-12 Year II and III 00-12 

 
#Open Electives: A student can choose open electives upto 12 credits as specified above, which 
can be offered by IM, IET or ID. A student cannot opt for more than 4 credits through open 
electives in a semester. These can also include MOOCs. 
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Curriculum Structure - Bachelor of Business Administration (Batch: 2020-23) 

S. No. 
Course 
Code Course Title  Credits 

Year 1 Semester I       

1 LS1101 Foundation of Management 4 

2 EP1101 Economics-I 4 

3 ID1101 Spreadsheet Essentials 4 

4 FA1101 Accounting for Business  4 

5 CC1101 Fundamentals of Communication 2 

6 LD1101 Understanding and Leading Self 2 

7 FA1106 Introduction to Financial Services and Fintech*  4 

Year 1 Semester II       

8 AS1103 Business Mathematics 4 

9 EP1102 Economics-II 4 

10 BS1101 Organizational Behavior 4 

11 CC1102  Critical Thinking and Storytelling 2 

12 PW1101  Capstone-I 2 

13 (a) ED1101 Entrepreneur and Entrepreneurship** 4 

13 (b) FA1107 Retail Banking & Retail Lending* 3 

Year 2 Semester III       

14 BS1102 Human Resource Management 4 

15 FA1102 Management Accounting 4 

16 MA1101 Principles  of Marketing 4 

17 ID1102 Statistical Reasoning 4 

18 CC1103 Perspectives on Contemporary Issues 2 

19 (a) ED1102 Idea to Business Model** 4 

19 (b) FA1108 Principles of Financial Risk Management * 4 

20 PW1106 Summer Social Project* 2 

Year 2 Semester IV       

21 FA1103 Financial Management 4 

22 MA1102 Advertising & Sales Management 4 

23 OP1101 Operations Management 4 

24 ID1103 Data Driven Business Decisions 4 

25 CC1104 Communication and Identity 2 

26 PW1102 Capstone-II 2 

27(a) ED1103 Business Model to Product Market Fit** 4 

27(b) FA1109 Wealth Management and Investments* 4 

Open Elective# 

28 MA1201 Customer Analytics 2 

Year 3 Semester V       

29 ID1121 Intelligent Automation 2 

30 CC1105 Understanding and Managing Conflict  2 
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S. No. 
Course 
Code Course Title  Credits 

31 PW1104 Summer Internship Project 4 

32(a) LS1102 Legal Aspects of Business** 4 

32(b) LS1103 Legal Aspects of Banking and Fintech* 3 

33(a) FA1104 Taxation** 2 

33(b) FA1110 Direct Taxation* 1 

34(a) MA1103 Consumer Behavior** 4 

34(b) MA1105 
Consumer Behavior and Brand Management in 
BFSI* 4 

35(a) ED1104 Sustaining and Growing Start-ups** 4 

35(b) FA1111 Banking Operations and Risk Management* 3 

36 FA1112 Microfinance and Financial Inclusion* 3 

37 MA1106 Sales in Retail Banking and Insurance* 3 

Year 3 Semester VI       

38 CC1106 Critical Thinking for Decisions at Workplace 2 

39 PW1103 Capstone-III 2 

40 FA1105 Indian Financial  System** 3 

41 MA1104 Brand Management** 4 

42 ID1122 Introduction to Web Development** 2 

43 PW1105 Social Project** 2 

44(a) ED1105 Run Your Venture** 4 

44(b) PW1107 Internship at Company* 8 

* Banking and Fintech Concentration 
 **Entrepreneurship Concentration 
 CREDIT STRUCTURE 

SEMESTER CREDITS YEAR CREDITS 

Semester I 20-24 
Year I 40-43 

Semester II 19-20 

Semester III 22-24 
Year II 46-48 

Semester IV 24 

Semester V 22-25 
Year III 

37-41 

Semester VI 12-19 

Open Electives 00-12 Year II and III 00-12 

#Open Electives: A student can choose open electives upto 12 credits as specified above, which 
can be offered by IM, IET or ID. A student cannot opt for more than 4 credits through open 
electives in a semester. These can also include MOOCs. 
 
Note: 

a) Two Concentrations are offered as a part of BBA Programme- (i) Banking and Fintech; 
and (ii) Entrepreneurship. A student is required to opt for any one of the concentrations 
and have to register for the courses as per opted concentration, as mentioned above. 

b) Minimum required credits for BBA Programme are 127. 
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Curriculum Structure - Bachelor of Business Administration (Batch: 2021-24) 
 

S. No. 
Course 
Code Course Title  Credits 

Year 1 Semester I       

1 LS1101 Foundation of Management 4 

2 EP1101 Economics-I 4 

3 ID1101 Spreadsheet Essentials 4 

4 FA1101 Accounting for Business  4 

5 CC1101 Fundamentals of Communication 2 

6 LD1101 Understanding and Leading Self 2 

7 FA1106 Introduction to Financial Services and Fintech* 4 

Year 1 Semester II       

8 AS1103 Business Mathematics 4 

9 EP1102 Economics-II 4 

10 BS1103 Introduction to Organizational Behavior 4 

11 CC1102 Critical Thinking and Storytelling 2 

12 PW1101 Capstone-I 2 

13 ED1101 Entrepreneur & Entrepreneurship** 4 

14 FA1107 Retail Banking & Retail Lending* 3 

Year 2 Semester III       

15 BS1102 Human Resource Management 4 

16 FA1102 Management Accounting 4 

17 MA1101 Principles  of Marketing 4 

18 ID1102 Statistical Reasoning 4 

19 CC1103 Perspectives on Contemporary Issues 2 

20 ED1102 Idea to Business Model** 4 

21 FA1108 Principles of Financial Risk Management* 4 

22 PW1106 Summer Social Project* 2 

Year 2 Semester IV       

23 FA1103 Financial Management 4 

24 MA1102 Advertising & Sales Management 4 

25 OP1101 Operations Management 4 

26 ID1103 Data Driven Business Decisions 4 

27 CC1104 Communication and Identity 2 

28 PW1102 Capstone-II 2 

29 ED1103 Business Model to Product Market Fit** 4 

30 FA1109 Wealth Management and Investments* 4 

Year 3 Semester V       

31 ID1121 Intelligent Automation 2 

32 CC1105 Understanding and Managing Conflict  2 

33 PW1104 Summer Internship Project 4 
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S. No. 
Course 
Code Course Title  Credits 

34 LS1102 Legal Aspects of Business** 4 

35 LS1103 Legal Aspects of Banking and Fintech* 3 

36 FA1104 Taxation**  2 

37 FA1110 Direct Taxation* 1 

38 MA1103 Consumer Behavior** 4 

39 MA1105 Consumer Behavior and Brand Management in BFSI* 4 

40 ED1104 Sustaining and Growing Start-ups** 4 

41 FA1111 Banking Operations and Risk Management* 3 

42 FA1112 Microfinance and Financial Inclusion* 3 

43 MA1106 Sales in Retail Banking and Insurance* 3 

Year 3 Semester VI       

44 CC1106 Critical Thinking for Decisions at Workplace 2 

45 PW1103 Capstone-III 2 

46 FA1105 Indian Financial  System** 3 

47 MA1104 Brand Management** 4 

48 ID1122 Introduction to Web Development** 2 

49 PW1105 Social Project** 2 

50 ED1105 Run Your Venture** 4 

51 PW1107 Internship at Company* 8 

* Banking and Fintech Concentration 

**Entrepreneurship Concentration 
 

CREDIT STRUCTURE 

SEMESTER CREDITS YEAR CREDITS 

Semester I 20-24 
Year I 40-43 

Semester II 19-20 

Semester III 22-24 
Year II 46-48 

Semester IV 24 

Semester V 22-25 
Year III 

37-41 

Semester VI 12-19 

 

Note:  
a) Two Concentrations are offered as a part of BBA Programme- (i) Banking and Fintech; 

and (ii) Entrepreneurship. A student is required to opt for any one of the concentrations 
and have to register for the courses as per opted concentration, as mentioned above. 

b) Minimum required credits for BBA Programme are 127. 
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Program Educational Objectives 
Program Outcomes 

 
 

Master of Business Administration (Programme Code: 2201) 
 
Program Educational Objectives (PEOs) 
 
The MBA program offered by IM, JKLU has been designed to prepare students for a meaningful 
career and life-long learning. Our alumni are expected to:  
 
PEO1: Meaningfully contribute to the organizations, economies and societies through 
appropriate set of knowledge, skills, attitude and behavior. 
PEO2: To identify and tap entrepreneurial opportunities within and outside the organizations 
they work for. 
PEO3: Continue their intellectual development through critical thinking, self-study, higher 
education and research as well as through participation in research groups and professional 
networks. 
 
Program Outcomes (POs)  
 
Graduates of MBA program offered by IM, JKLU will have the following competencies: 
 
PO1: Life Long Learning  

a) Demonstrate inquisitiveness, open mindedness and the ability to engage in independent 
and life-long learning. 

PO2: Citizenship, Sustainability and Professional Ethics 
a) Demonstrate knowledge of constitution with an understanding of the impact of 

managerial solutions in organizational, societal and environmental contexts.  
b) Use and allocate resources in a sustainable manner.  
c) Demonstrate commitment for professional integrity, excellence and responsibilities as 

prescribed for the management profession. 
PO3: Management Practice and Modern Tool Usage 

a) Demonstrate a clear conceptual understanding and application orientation of the 
fundamentals of management discipline.  

b) Plan, direct and control their own efforts and those of others to help achievement of 
organizational objectives. 

c) Identify and collate relevant data from within and outside organization and analyze it 
using appropriate tools and techniques for taking well-informed decisions. 

d) Apply interdisciplinary perspectives while proposing solutions to managerial problems.  
e) Apply new age technologies and exhibit proficiency in usage of modern 

management/IT tools while solving business problems. 
PO4: Communication, Critical Thinking and Problem Solving 

a) Identify, formulate, review research literature and analyze complex problems to arrive 
at justified conclusions using critical thinking along with domain knowledge.  

b) Think creatively and communicate effectively to solve business problems. 
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PO5: Leadership and Teamwork 
a) Ability to work effectively as an individual and as a team member in diverse and 

distributed teams, and in multidisciplinary settings.  
b) Demonstrate leadership qualities at workplace by taking initiatives and accepting 

challenges. 
PO6: Innovation and Entrepreneurship 

a) Take an innovative and entrepreneurial viewpoint amidst changing situations while 
proposing creative solutions to complex organizational, societal and environmental 
issues. 

b) Undertake meaningful economic activities with a focus on having a sustainable business 
model. 

 
Program specific desired minimum level of competence for POs 

 

PO/PSO Competence Level 

PO1a Competent 

PO2a Advanced Beginner 

PO2b Advanced Beginner 

PO2c Advanced Beginner 

PO3a Competent 

PO3b Advanced Beginner 

PO3c Advanced Beginner 

PO3d Advanced Beginner 

PO3e Advanced Beginner 

PO4a Advanced Beginner 

PO4b Advanced Beginner 

PO5a Advanced Beginner 

PO5b Advanced Beginner 

PO6a Novice 

PO6b Novice 

 
Following process has been adopted to create Course Articulation Matrix (CAM) and Program 

Articulation Matrix (PAM). 

 Course Outcome of each Course is mapped to Program Outcome (PO) using three Levels 

viz., Low Correlation (1), Moderate Correlation (2) and Substantial Correlation (3).  

 

 Average of these Levels of each Course Outcome w.r.t each specific PO is calculated and it 

indicates expectations laid in a course to attain different PO.  In order to avoid over 

commitment of a course w.r.t its contribution to POs, the following validation check is 

applied on the sum of PO wise averages in each course.  

∑ (Average) <= Min (Credits * Year, 20)  
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In above equation, Credits are the credits assigned to the course, Year (4 for 1st Year and 5 

for 2nd Year) indicates the level of the students from 1st and 2nd year. In case this sum exceeds 

the upper limit, CO-PO mappings are revised. This check ensures that early or low credit 

courses are not over burdened with very high expectations.  

 

 For creation of Program Articulation Matrix, sum of these averages of different courses w.r.t 

each PO is calculated and interpreted as per following Table.  

Competence Level * MBA 

Novice <12 

Advanced Beginner 12- 25 

Competent >=25 

 
Novice* (N):   Knows objective facts, features, and rules for determining actions wrt this PO 
without being context-sensitive. The student has studied the basic concepts.    
 
Advanced beginner* (AB): Recognizes common situations wrt this PO that help in recalling 
which rules should be exercised, starts to recognize and handle situations not covered by given 
facts, features and rules. The student has problem-solving and repeated practice experience for 
common situations wrt this PO.    
 
Competent* (C): Performs most standard actions wrt PO without conscious application of rules 
after considering the whole situation. Handles new situations through the appropriate 
application of rules, can design systems, and may lead. Has demonstrated this PO through 
repeated engagements in advanced problem-solving, projects, extensive practice in common 
and exception situations, and participated in professional networks. 
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Curriculum Structure - Master of Business Administration (Batch: 2020-22) 
 

S. No. 
Course 
Code Course Title Credits 

Trimester I       

1 MA2101 Introduction to Marketing 3 

2 FA2104 Financial Accounting  2 

3 EP2102 Economics for Business 3 

4 ID2111 Foundation of Data Analysis  3 

5 CC2111 Fundamentals of Communication 2 

6 LD2111 Social, Emotional & Ethical Learning 2 

7 ED2111 Product Launch 2 

Trimester II       

8 MA2105 Digital Marketing and Communication 2 

9 FA2105 Management Accounting 2 

10 EP2103 Macro Economics  3 

11 ID2112 Data Analysis for Decisions 2 

12 OP2102 
Introduction to Production and Operation 
Management 3 

13 BS2102 Organisational Behavior 2 

14 CC2112 Critical Thinking & Storytelling 2 

15 ED2104 Entrepreneurial Mindset and Problem Identification 2 

Trimester III       

16 MA2111 Marketing Research 3 

17 FA2102 Introduction to Corporate Finance 3 

18 ID2113 Business Modeling using Excel 3 

19 ID2101 Business and Intelligent Machines 3 

20 BS2101 Fundamentals of Human Resource Management 3 

21 CC2201 Perspectives on Contemporary Issues 2 

22 ED2106 Idea Validation and Business Model Design  3 

23 PW2101 Capstone 2 

24 LS2104 Law & Citizenship 1 

25 LS2106 Comparative Public Administration 1 

Trimester IV       

26 MA2201 Sales and Channel Management 3 

27 CC2119 Identity & Personal Communication 2 

28 ED2201 Prototype & Pilot 3 

29 PW2106 Business Simulation 3 

30 PW2102 Summer Internship Project 6 

31 MA2215 
Rural Marketing and Inclusion: Immersion 
Workshop  1 

Electives#       

32 MA2211 Product & Brand Management 3 
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S. No. 
Course 
Code Course Title Credits 

33 FA2203 Retail banking and operations 2 

34 OP2211 Supply Chain Management 2 

Trimester V       

35 ST2102 Strategic Management 2 

36 MA2212 B2B Marketing  2 

37 MA2213 Sales & Marketing of Services 1 

38 FA2103 Essentials of Taxation 1 

39 CC2120 Interpersonal Dynamics for Conflict Management 2 

40 ED2202 Business Plan & Pitch 3 

41 ID2180 Mathematical Thinking 2 

Electives#       

42 FA2202 Financial Markets and Services 3 

43 MA2214 Marketing Analytics 3 

44 OP2213 Quality & Operations Excellence 2 

45 MA2202 Cases in Sales & Marketing 2 

Trimester VI       

46 ST2202 Special Topics in Management 4 

47 CC2121 Critical Thinking for Problem Solving and Decisions 2 

 
CREDIT STRUCTURE 

 

Trimester Credits Year Credits Total Credits 

Trimester I 17 

Year I 59 

104-107 

Trimester II 18 

Trimester III 24 

Trimester IV 22-23 

Year II 45-48 Trimester V 17-19 

Trimester VI 6 

 
 
#Electives: A student has to choose any two electives in T-4 and two in T-5 (totaling 8-11 
credits).  
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Curriculum Structure - Master of Business Administration (Batch: 2021-23) 
 

S. No. 
Course 
Code Course Title Credits 

Trimester I       

1 CC2119 Identity & Personal Communication 2 

2 ED2111 Product Launch 2 

3 EP2102 Economics for Business 3 

4 FA2101 Financial Accounting for Decision Making 2 

5 ID2111 Foundation of Data Analysis 3 

6 MA2101 Introduction to Marketing 3 

Trimester II       

7 BS2102 Organizational Behavior    2 

8 CC2120 Interpersonal Dynamics for Conflict Management 2 

9 ED2104 Entrepreneurial Mindset and Problem Identification 2 

10 EP2103 Macro Economics 3 

11 FA2105 Management Accounting 2 

12 ID2112 Data Analysis for Decisions 2 

13 OP2102 Introduction to Production & Operation Management 3 

14 MA2105 Digital Marketing and Communication 2 

15 LD2112 Social and Emotional Learning 1 

Trimester III       

16 BS2101 Fundamentals of Human Resource Management 3 

17 MA2111 Marketing Research 3 

18 ED2106 Idea Validation and Business Model Design 3 

19 CC2121 Critical Thinking for Problem Solving and Decisions 2 

20 ID2113 Business Modeling using Excel 3 

21 PW2101 Capstone 2 

22 LS2104 Law & Citizenship  1 

23 LS2106 Comparative Public Administration  1 

Trimester IV       

24 ID2101 Business and Intelligent Machines 3 

25 CC2116 Communication and Storytelling 2 

26 MA2201 Sales and Channel Management 3 

27 ED2201 Prototype & Pilot 3 

28 FA2102 Introduction to Corporate Finance 3 

29 PW2106 Business Simulation 3 

30 PW2102 Summer Internship Project 6 

31 MA2215 Rural Marketing and Inclusion: Immersion Workshop  1 

Electives#       

32 MA2211 Product & Brand Management 3 

33 FA2203 Retail Banking and Operations 2 
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S. No. 
Course 
Code Course Title Credits 

34 OP2211 Supply Chain Management 2 

Trimester V       

35 ST2102 Strategic Management 2 

36 MA2212 B2B Marketing  2 

37 MA2213 Sales & Marketing of Services 1 

38 FA2103 Essentials of Taxation 1 

39 CC2117 Cognition and Critical Thinking 2 

40 ED2202 Business Plan & Pitch 3 

41 ID2180 Mathematical Thinking 2 

Electives#       

42 FA2202 Financial Markets and Services 3 

43 MA2214 Marketing Analytics 3 

44 OP2213 Quality & Operations Excellence 2 

Trimester VI       

45 ST2202 Special Topics in Management 4 

46 CC2118 Understanding and Developing Perspectives 2 

Electives#       

47 FA2204 Security Analysis and Portfolio Management 3 

48 MA2202 Cases in Sales & Marketing 2 

 
CREDIT STRUCTURE 

 

Trimester Credits Year Credits Total Credits 

Trimester I 15 

Year I 52 

106-109 

Trimester II 19 

Trimester III 18 

Trimester IV 28-29 

Year II 54-57 Trimester V 18-19 

Trimester VI 08-09 

 
#Electives: A student has to choose any two electives in T-4, two in T-5, and one in T-6 (totaling 
11-14 credits). The above lists of electives are tentative and is announced at the beginning of the 
term.  
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Program Educational Objectives 
Program Outcomes 

 
 

Post Graduate Diploma in Analysis and Research (Programme Code: 2501) 
 
Program Educational Objectives (PEOs) 
 
The Postgraduate Diploma program offered by IM, JKLU has been designed to prepare 
students for a meaningful career and life-long learning. Our alumni are expected to:  
 
PEO1: Meaningfully contribute to the organizations, economies and societies through 
appropriate set of knowledge, skills, attitude and behavior. 
PEO2: Continue their intellectual development through critical thinking, self-study, higher 
education and research as well as through participation in research groups and professional 
networks. 
 
Program Outcomes (POs)  
 
Holders of Postgraduate Diploma in Analysis & Research offered by IM, JKLU will have the 
following competencies: 
 
PO1: Life Long Learning  

a) Demonstrate inquisitiveness, open mindedness, patience, objectivity and adaptability 
while carrying out scientific investigations and while engaging in independent and life-
long learning. 

b) Become more informed and critical consumers of information.  
PO2: Citizenship, Sustainability and Professional Ethics 

a) Demonstrate knowledge of constitution with an understanding of their own actions in 
organizational, societal and environmental contexts.  

b) Demonstrate commitment for professional integrity, excellence and responsibilities as 
prescribed for the chosen profession. 

PO3: Analytical and Research Orientation  
a) Demonstrate a clear conceptual understanding of the method of scientific enquiry.  
b) Exhibit sound understanding of various research approaches and methods.  
c) Demonstrate scientific rigor while identifying, formulating and solving complex 

research problems.  
d) Identify and collate relevant data and analyze it using appropriate tools and techniques 

for drawing substantiated inferences.  
e) Respect and practice high level of research ethics as prescribed for the domain.  

PO4: Communication, Critical Thinking and Problem Solving 
a) Identify, formulate, review research literature and analyze complex problems to arrive 

at justified conclusions using critical thinking along with domain knowledge.  
b) Think creatively and communicate effectively with various stakeholders.  
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PO5:  Teamwork 

a) Work effectively as an individual and collaborate with others as a team member in 
diverse and distributed teams across multidisciplinary settings.  

PO6:  Innovation  
c) Demonstrate innovativeness while formulating and solving research problems well as 

while presenting research findings. 
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Curriculum Structure Post Graduate Diploma in Analysis and Research (Batch: 2021-22) 
 

S. No. 
Course 
Code Course Title Credit 

Semester-I       

1 EP2270  Microeconomics  4 

2 ID2173 Spreadsheet Applications in Data Analysis 2 

3 CC2171  Critical Thinking For Developing Perspectives  3 

4 CC2172 Academic Writing 3 

5 AS2170 Probability and Statistics  4 

6 AS2171 Univariate Calculus  2 

7 EP2283 Introduction to Governance and Policymaking 4 

Semester-II       

8 ID2180 Mathematical Thinking 2 

9 ID2172  Research Design  4 

10 EP2103 Macro Economics 4 

11 CC2121 
Critical Thinking for Problem Solving and 
Decisions 2 

Electives#       

12 ID2171  Computer Programming  3 

13 AS2172  Linear Algebra  3 

14 AS2173  Multivariate Calculus  3 

15 LS2104 Law & Citizenship 1 

16 LS2106 Comparative Public Administration 1 

 
CREDIT STRUCTURE 

Semester Credits Year Total Credits 

Semester-I 22 
I 36-44 

Semester-II 14-22 

 

#Electives: A student can choose 2-4 electives in Sem-II.  
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 List of possible evaluation components 
 

1  Attendance   

2  Assignments  

3  Presentations  

4  Class Participation   

5  Quizzes  

6  Mid Term-I  

7  Mid Term-II  

8  End Term  

9  Report Evaluation   

10  Project Work  

11  Continuous Evaluation   

12  Viva  

13  Case Study Analysis  

14  Company Analysis   

15  Script   

16  MOOCs Evaluation   

17  Data Analysis   

18  Film   

19  Questionnaire Development   

20  Lab Evaluation-1   

21  Lab Evaluation-2   

22  Business Idea   

23  Financial Projections   

24  Modeling Exercises   

25  Group Evaluation  

26  Portfolio Construction   

27  Formative Assessment-1  

28  Formative Assessment-2  

29  Summative Assessment-1  

30  Summative Assessment-2  

31  External Evaluation  

32  Faculty Guide Evaluation   

  
As per the requirement of the course, faculty members have the option to choose any subset 

of evaluation components from the above list. 
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List of Handbooks of curriculum structure and syllabus 

 

1. BBA (2019-22) 

2. BBA (2020-23) 

3. BBA (2021-24) 

4. MBA (2020-22) 

5. MBA (2021-23) 

6. PGDAR (2021) 

 


